AHHOTauMs K padoueii nporpamMmme
AUCHHMILTUHBI TexHo0rnueckoe npeanpuHUIMATeIbCTBO
(3anoansaemcsa ¢ coomeemcmeuu ¢ PYII u paboueit npozpammoii
OUCUUNIUHDL)

Hanpasiaenue noaroroBku: 13.03.02 DnekTposHepreTka 1 JIEKTPOTEXHHUKA

KBanupukanus BbIMyCKHUKA: 0akanaBp

Ilear ocBoeHMs  AMCHUILIMHBLI. lleapo  OCBO€HUS — JUCHMILIMHEI
«TexHoMOrMYeCcKOe MPEAPUHUMATETHCTBOY SBISIETCS (DOPMUPOBAHKE Y CTYACHTOB
KOMITJIEKCA TEOPETHUECKUX 3HAHUH U TTPAKTUYECKUX HABBIKOB B C(hepe IKOHOMHUKH,
TEXHOJIOTHYECKOTO TMPEANPUHUMATEIIECTBA M YIPABJICHUS HWHHOBAITMOHHBIMU
IIPOCKTaMH.

O0beM TUCHUILTHHBIL: 2 3auemnble eOunHuybl, 6ceco (2 uaca

Cemectp: 7
Kparkoe cogep:xanne 0CHOBHBIX Pa3/1eJiOB AW CHUIINHBI:

Ne i/ OCHOBHBIE pa3JIeibl
paszznena JTUCLUIIMHBI

1 lHHOBanMoHHas cpena. [Beenenue B MHHOBAI[MOHHOE pas3BUTHE.
['ocynapcTBeHHass WHHOBAallMOHHAs monutuka. O
OusHec-uned K OusHec-tulaHy. VIHHOBalMOHHas
pKocucTeMma. VIHHOBalMOHHOE pa3BUTHE OH3HECA.
HemarepuasibHble aKTUBBI U OXpaHa UHTEIUIEKTYaIbHO
11 COOCTBEHHOCTH.
2 OCHOBBI Monenu koMMepLuanu3any 1 nHHoBauuii Co3zianue u
KOMMEPLMAIU3ALUH. [Pa3BUTHUEC CTapT- UP. Tpchq)ep TEXHOJIOTHUH U
muniensuposanue. Kommepueckuit HUOKP. Product
development. Yenoseueckwuii pakrop. PopMupoBaHue
1 pa3BUTHE KOMAH/bI
3 MapKeTHHT. PuckuOnenka peinka. Customer development. Brienenue
Db HEKTHBHOCTS. MPOAYKTa Ha PBIHOK. MHCTpyMEHTBI NpHUBIICYECHHUS
(bMHaHCUpPOBAHUS. Puckun  mpoekra. Onenka
PGGEKTUBHOCTH M CTOMMOCTH  MHHOBAI[MOHHOTO
npoekra. [Tpe3eHTanus npoekra.

KpaTxoe COACPIKAHUC pa3acIioOB JUCIHHUITIMHBI

dopMa NPOMEKYTOYHOM ATTECTALUM: 3a4UET



